NEVADA
COMMISSION ON TOURISM

Tuesday, October 11, 2016
12:00 P.M.

MEETING LOCATION:

Grand Sierra Resort
Carson Ballroom
2500 E. Second Street
Reno, NV 89595

Phone Conference Call Number:
888-363-4735
Access Code 4878739
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NEVADA
COMMISSION
ON TOURISM

Commissioners

Lt. Governor Mark
Hutchison,
Commission Chair*
Cindy Carano, Vice Chair*
Ryan Sheltra*

Don Newman*

John Wagnon*

Rossi Ralenkotter*
Jennifer Cunningham*
Herb Santos*

Mike Vaswani*

NOTICE OF PUBLIC MEETING

Nevada Commission on Tourism
Department of Tourism and Cultural Affairs

MEETING LOCATION:
Grand Sierra Resort
Crystal Ballroom
2500 E. Second Street
Reno, NV 89595

VIDEO CONFERENCE LOCATION:
None

TELECONFERENCE NUMBER:
888-363-4735; Access Code: 4878739

Dallas Haun*

Bob Morse* MEETING DATE:

Bob Stoldal Tuesday October 11, 2016 —- 12:00 PM
Julia Arger

Richard Arnold

*Voting Member AG E N DA

THIS MEETING 15 IN COMPLIANCE WITH THE “NEVADA OPEN MEETING LAW” AND HAS BEEN PROPERLY
NOTICED AND POSTED AT THE FOLLOWING LOCATIONS:

Nevada Commission on Tourism, Carson City, Nevada
Legislative Counsel Bureau, Carson City and Las Vegas, Nevada
Nevada State Library, Carson City, Nevada
Clark County Library, Windmill Branch, Las Vegas, NV
Websites: www.TravelNevada.biz and www.notice.nv.gov

®  Action may be taken on those items denoted “For Possible Action”.

s [tems on this agenda may be taken in a different order than listed.

» Two or more agenda items may be combined for consideration.

* Anitem may be removed from this agenda or discussion relating to an item on this agenda may be
delayed at any time.

®  Public comment will be allowed at the beginning and at the end of the meeting. Because of time
considerations, the period for public comment by each speaker may be limited to 3 minutes at the
discretion of the chair, and speakers are urged to avoid repetition of comments made by previous
speakers.

® Meetings are audio-recorded as part of the public record. Speakers are requested to identify
themselves before speaking.

» Note: Please provide NCOT with electronic or written copies of testimony and visual presentations if
you wish to have complete versions included as exhibits with the minutes.



Nevada Commission on Tourism
October 11, 2016 | Agenda

I. Roll Call

A. Call to Order and Confirmation of Proper Posting — Cindy Carano, NCOT Vice-Chair
8. Roll Call and Determination of Quorum-— Cindy Carano, NCOT Vice-Chair

Il. Public Comment

Public comment is welcomed by the Commission. A period of public comment will be allowed at the
beginning and at the end of the meeting. Because of time considerations, the period for public comment by
each speaker may be limited to three (3) minutes at the discretion of the Chair, and speakers are urged to
avoid repetition of comments made by previous speakers.

lll. Presentations

1. The Division of Tourism contracted with four new offices during FY16. With the staff of the offices in
Nevada for the Summit, this provides a good opportunity for Commissioners to meet these teams,
gain insights through a market brief and learn the FY17 plans from each office. The following
international offices will provide these presentations:

Australia - Market brief and plan presentation from Canuckiwi

Brazil - Market brief and plan presentation from Wolf Propaganda

China — Market brief and plan presentation from East West Marketing Corporation
India = Market brief and plan presentation from Sartha Global Marketing

onepr

2. Nevada Museum of Art — 7 Magic Mountains
In FY16, the Division of Tourism, with approval by the Nevada Commission on Tourism, provided
funding for the Nevada Museum of Art to create the Seven Magic Mountains public art installation in
Jean, NV. The Museum will provide an update regarding the media coverage, visitation and general
perception of the project and request for additional funding.

IV. Reports

A. Vice-Chair's Report

B. Administration
a. Nevada Governor’'s Global Tourism Summit Agenda
b. 2016 Overview — Highlights from FY16
¢. Quarterly Update — Review of the activities and accomplishments for the Division of Tourism
during the first quarter of FY17

C. Public Relations Update
a. Recap of recent media visits and coverage
b. Upcoming Legislative Session Update - Discussion around efforts to “Create and Convey
Value” in advance of the session, ways to illuminate TravelNevada during the session and
various internal and external communications strategies — The Abbi Agency, Bethany
Drysdale

D. Sales and Industry Partners Update

E. Nevada Magazine Update



VIll. Adjournment - For Possible Action

Nevada Commission on Tourism
October 11, 2016 | Agenda

F. Department Agency Updates
- Division of Museums and History
- Nevada Arts Council
- Nevada Indian Commission

V. Upcoming Meetings

Commission Meeting Teleconference Only (approve grant funding)
Wednesday, December 14, 2016
1:00 p.m.

VI. Commissioner Comments

V. Public Comment

Public comment is welcomed by the Commission. A period of public comment will be allowed at the
beginning and at the end of the meeting. Because of time cansiderations, the period for public comment by
each speaker may be limited to 3 minutes at the discretion of the Chair, and speakers are urged to avoid
repetition of comments made by previous speakers.

The public may acquire this agenda and supporting materials, pursuant to NRS 241.020{2) by contacting Dee
Chekowitz-Dykes, Executive Assistant, Nevada Commission on Tourism, {775) 687-0621 or via email to
ddykes@travelnevada.com. Materials are available from the Nevada Commission on Tourism office, 401 N, Carson
Street, Carson City, Nevada or on www.travelnevada.biz

Persons with disabilities who require special accommodations or assistance at the meeting should notify Dee
Chekowitz-Dykes at the Nevada Commission on Tourism at (775) 687-0621 or ddvkes@travelnevada.com.
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The year in review
Politics
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4 Will Australia Keep Their Current Leadership. How Long?
:] Llabour Rudd, Kevin 03-12-07 to 24-06-10 : X years, 6 months, 21 days
Deposed as Party Leader
Labour Gillard, Julia 24-06-10 to 27-06-13 : 3 years, 3 days. Deposed as
Party Leader
Liberal Rudd, Kevin 27-06-13 to 18-03-13 : 2 months, 22 days Defeated at

General Election
ANUCKIWI Liberal Abbott, Tony 18-09-13 to 15-09-15: 1 year, 21 months, 28 days
COMIULTING & REPRESENIATION Deposed as Party Leader

Turnbull, Malcoim 15-09-15 to ?777?




The year in review
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Party Support
In early March L-NP support is 53% (up 0.5%) cf. ALP 47%
CANUCKIWI (down 0.5%) on a two-party preferred basis. If a Federal
COHBULTING L REPRESENTATION
Election were held now the L-NP would win.
The year in review Ve ik
Economy — Consumer confidence
T— ' Austratian
Inflation' GDP Growth™ Dollar:
0 0
1.5% 2.2%
A 0.2 ¥ 0.2
Haousing Term
Intarest Rate™ Depasit Rate™
0 o
5.45% Q| 2.45%
¥ 0.10
SUMMARY
* Consumer confidence continues to bounce along at near-average levels.
* That's still a good sign for the spending side of the economy., given political
28) CANUCKIW]  ureraiy
COWIULTING & REFRESENTATION ¢ Strong employment and house prices are extra feel-good factors.

* House price expectations — at 4.4% - remain firm but not eye-watering.
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The year in review
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Economy — exchange rates (1969-2016) Bl
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The Australian Traveller it wiex
Air Access ON THE RISE!
[ s | A 25 Flights Wi e S e |
Qantas * Double dally services {A380/747) from Sydney, Melbourne and Brisbane to LAX (B K via LAX}

*  5xweekly to Sydney to 5F0 {747) increasing to & x weekly in February 2016
*  bxweekly services (A380} from Sydney to DFW and daily from April 2016

Dally services {777) from Sydney to LAX and SFO

Daily services {787) from Melbourne to LAX

Sydney’s 777 services wiil switch to the newer Boeing 787 in March 2016

3 x weekly Auckland to 5FO (787-8) in July 2016 with dally (787-9) from November 2016

Virgin Australia = Daily services {777) from Sydney and Brisbana to LAX
® Codeshare with Deklta Airlines
*  Launching additional MEL to LAX service April 4*, 2017

United Airlines

Delta *  Daily services {777) from Sydney 1o LAX
* Codeshare with Virgin Australia
American Alrlines * Daily services {777) from Sydney to LAX

Daity services (787) from Auckland to LAX from June 2016

Triple daily services {777) from Auckland to LAX
Daily services (777) from Auckland to 5FQ

5 x weekly services (777) from Auckland to IAH
Can connect directly to/from 8 Australian cities

Alr New Zealand




The Australian Traveller

. . - - . AHCELD WiTEIM.
Australians intending to take a holiday in the next 12 months A TN AL
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Annual leave and travel motivators

123,510,000 days annual leave accrued!
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The Australian Traveller 2t
Sources of travel information
i
H Travet Agent. 37%
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Travel qude bocks 1%
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CANUCKIWI
The Australian Traveller shasip ol

Technology Adoption Segments

Getaway
Customs * Moemsn Nauonal Geograghic
Posteardi Reyal Auto
Trip Advisor Border Security

Augtralian Travelice
Qantas The Australian Way Gourmet Traveller

Lanely Planet
website

Uber 14% 9%

Early Adopters Early Majority Late Majarity
I

Holiday and Travel = Sunday Herald Sun

Laggards

Early Adoption Mass Market ’ Maturity




The Australian Traveller b oot
The importance of the travel trade —Travel Agents/Tour operators
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Trends in Australian Arrivals (VUSA Market Update 2016)
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The Australian Traveller
Top Destinations for Australians

The United States ranks as the number one long-haul travel destination for Australians.
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Source| Tourism Research A Trovel by, Moreh 2016 Quorterty Results of the Notone! Visiter Survey,
Yeor ending December 2015
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United Kingdom

United States of America
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A STATE APART.
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The Australian Traveller
Characteristics of Australian visitors to the U.S

Travel for vacation/holiday 68%

Visit Friends/Relatives 1%
Convention/Confi e/Trade show 6%
Business 6%
Education 4%
Health Treatment 0.1%
Repeat visitors ) N | 71%

First time visitors 29%
Averaje age female A0 yra
Average age mals 42 s
Averaje length of stay 22 4 nights
Average # of nights In hotel/motel 13.8 nights
Advance trip decision mean days) 159 days
Advance air travel reservations [mean days) 112 days

The majority of Australians travel to the United States for pleasure and visit throughout the year. The most
popular months are between April-October and in December. Australians, on average, visit 2.2 states
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The Australian Traveller
Activities participation

Leisure Activities Participation®

Sporting / Outdoor Activities*
Participation
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Shopping  Sporting Event 0%
L Sig "’":::r J1% Water Sports 1a%
National Farks/Monuments 60% Camping/ FIking 3%
Guided Tours i TR
j e - = E JEco. 6%
Historlcal Locations A% S oo =
Experiente Fine Gining 46% _Snow Sports L
Small Towns/Countryiide 5%, GolfingTennls %
s Gallries Maeums Atk A LTS 2%
Amusement/Theme Parks 6%
tonc usical 334 :
e The mo ular activiti r li (
Coltural JEthnic PerRage Sies 3% 1; 5t popula actlvities for Australian visitors include shopping,
m@.ndn—nl % sightseeing, visiting national parks & monuments, taking guided tours,
Chsinos/Gamble ETTY visiting historical locations, experiencing fine dining, visiting small
American ind an Communities 1% towns and the countryside, visiting art galleries & museums, visiting
‘multple responses o amusement & theme parks, attending concerts, plays & musicals,

| CANUCKIWI

| COMWSULTING & NEPRESEHTATION

visiting cultural and ethnic heritage sites, and attending sporting
events. In 2015, there was a 3% increase in Australians visiting art
galleries and museums, attending sporting events, camping and hiking,

and visiting American Indian communities.

NEVADA

A WORLD WITHEN.
A STATE APART.
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Achievements — Trade (Sales) "[.vu‘.\l.l!ﬁ.
January 1% - September 30t 2016 sl

Nevada Winter FAM i i
*  8ridget Fogarty from (ot @ reroword pnpoint.
House of Travel Attends e P L
. L= Wy = Product Development Wark
FORGET WHAT YOU ' Trade exhibition / events * Product development calls, training or
THOUGHT YOU KNEW {. = 5 *  Brisbane and Melbourne discussion complete with: Ski Max,
'F) )] ¥ Tope Agent event 5 Blue Powder, Calder & Lawson, Drive
e L S T Away Holidays, Flight Centre,
- - y - f..f & il Helloworld, House of Travel, Intrepid,
EXPLORE ROW f i L Juty, Pinpaint Travel Group, Sno N
@ e d ng)tv:s?zggs;:\?:t Trade Sk, Travel Assoclates, Travelplan,
Excite Holidays Campaign In Market Professionals venture Holldays, Webjet
*» Total paid & unpaid room nights * 27 8208 Meetings with
Increased by B3% Wholesale Operators NT
¢ 5B14 unique opens to EDM ¢ Access to 36 key Australia ruﬁnonﬁ
s Agent incentive with aver 200 media at international Medla
entries received Marketplace
* Created comprehensive week Advgniue Warkd Campaign
long meeting plan for David & * Campaign Signed Off & Agreed
Bethany = [nltial Product Work done

* Nevada will be focused on in new USA Catalogue

CANUCKIWI HSA G Loy

CONIULTING & REPAESENTATION

Achievements — Trade (Sales) “E!M
January 1% - September 30 2016 @~ _ . N b

Integrated Consumer i

faclng campalgn with 1 g : IPW Appointments

Essentially Amerita, w " I Successfully met with 75% of the

Intrepid, Ski Max, ] B . attending Australian buyers

Quicksllver ) = a

* Ten page feature in May WIN a trip of a lifetime o IDW
edition of Essentials
America

= Integrated alfance
partner through in store
support, Quicksilver
Waebsite, Quicksilver

social media (4.5M Fans) T United alrlines Trivia Events

NEW ORLEANS

R W TT IR

and eDMs el PR * Sydney, Melbourne, Adelaide
== = |3 v and Auckland events with
e e | - prizes at each event
A : United E
L ST | Airlines N\a.
o v e B
usA == e
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CONSULTING L REFPRESENTATIGN




Achievements — Trade (Sales) NEVADA
January 1% - September 30'* 2016 uNITED [ | e m T3 1 - A SN o

United Alritnes Online 5ki Incentive

-

Intentive ran from 2 June = 31 July
2016,

Online Tralning modules to be
completed by agents

FAM 1o take place in March 2017

124 Agents completed to modules and
scored over 86 %

it off y crire Apng 7B 9 eramirers betarrm ACStrokt ond the st Sotes
My tre friendty skts

‘Win one of 10 places on an s@scationa sid brip
0 Utah or Nevaxa, Nying with Unfit Alrfres.

O g i o2y a

Ski Schadute 2018717
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lanuary 1% - September 30th 2016 e A A ST 1 i e e AT B0

Media Analysis FLoeh L
* Total gross i ssions: BO 146 088 b S
LS H . Tot:l f.r"; zmﬂamﬂa Value: The Hew Zraland Ferald
V s “EVABA $1853 540 A neon BoncRERmE A the Nesada desent
A WCALD WITHI.
% A STAFE APLRE gy
LVCVA & Travel Nevada Group FAM

= Warked in Partnership with LVCVAin
market team to create the inaugural
group media FAM hosting M2

- S 9 4 4y v A P

Magazine, New Zealand Herald, [Rea— Fooey g
& fan Greg Grainger Production R vs Lo Tet Wi v oty 4 SUA AV T s e e e M e 1T e
Ninemsn & Fairfax Traveller on 2 6 * Hosted Greg Grainger and his TR PRI SE T LA T e
night Nevada program In May praduction crew from Australia in Lo ke b= ot Lt M gl ek vy
1Py FEI TP
June of 2016 on a Nevada Rural DAL EETITGH ST P8 BV I TE ML TE P F AT FITE RG] X S RO 08I 1 L

TP R T AR b i R

Road Trip.
+ Created 30 minute episade that
has since aired on Prime &

Channel 7 Networks
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Achievements — Media
January 1% — September 30™ 2016
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Achievements — Media
January 1%t~ September 30th 2016
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Achievements — Media
__ January 1st— September 30th 2016

Travel’[’)all

First with Lha news

chada takes the stago
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